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OVERVIEW

TARGET: TO PRODUCE THE SECOND SEASON OF “OUT OF DARKNESS,” A
POLICE/ SCI-FI SERIES IN HIGH DEFINITION AND INTEGRATE BUSINESSES INTO
THE SERIES.

"Out of Darkness" is an hour long series produced by Prelude2Cinema which appeals to fans of
"Law & Order: SVU," "Torchwood" and other classic shows like "The X-Files." Sponsors were
featured directly in the first season and received press in various newspapers, magazines and
online. "Out of Darkness" premiered nationally on the Dish network. "Out of Darkness" has a
My Space site with over 10,000 friends from all over the world. Clips of the shows have been
seen over 100,000 times online. The main website for the series is at
www.prelude2cinema.com/dark.htm

Prelude2Cinema is planning to shoot the first episode of the second season in the spring of 2008.
The episode features a hostage crisis at a wedding. Sponsors that would fit easily into the episode
include: automobile manufacturers or rentals, clothing manufacturers, electronic companies,
food, alcohols and beverage companies. Prelude2Cinema plans to premiere the new season of
"Out of Darkness" online as part of its’ Internet TV station at www.prelude2cinematv.com

STATUS: Prelude2Cinema has written the episode and is seeking name talent for key roles.
Prelude2Cinema is seeking sponsors for the second season of "Out of Darkness™ and finishing
the DVD for Season One. .






Article Cleveland Plain Dealer — Season One

From Cleveland Plain Dealer September 10, 2005 Arts Section E, page 1 and page 7
TV Series website www prelude Jeinema.com/dark him

Cleveland-based TV show
stars local actors, locations

Jurie E. WasniNGTON That's right, Cleveland. Series
creator Alex Michaels worked for
Plain Dealer Reporter - ~ e

Cleveland detective Teresa ness” and get it on the air. Last
Maria de los Angeles — Angle to month, the supernstural crime
her friends — is as- series debuted with a
signed 1o a special re-

task force that
takes on the worst cases,
She's under pressure
from her superiors, a
corrupt prosecutor and
s publicity-hungry
mayor — all demanding
AnSWeTE. Michaels

But when Angle
sleeps, that's when the real mys-
tery starts. Unbeknown to her,
inside her body les a dark entity
that emerges to carry out its own
justice on criminals.

Dying to find out more? Don't
tune in the news, Angie is & char-
acter in “Out of Darkness,” a tele-
vision series being shot in Cleve-
land. »




Series ereator Alex Michaels checks out a shot
cinematographer Jerome Lee Brown. “Out of

satellite service.
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Cleveland-based show
stars local actors

He garnered enough support
to buy late-night spots on Dish,
which was cheaper than buying
time on local television stations,
he said.

He liked the late-night berth
because he thinks that people
who are up past midnight will
like the serfes and because some
episodes will contain adult

Michaels found like-minded
entrepreneurs, such as Massimo
da Milano Restaurant, were ea-
ger to help a project that could
boost Clevelnnd's image.

He made deals without show-

ing sponsors any footage. ~Ihey
did not care,” he said. “Business
| Is about the other person. They
| don't eare about me.”
' Michae! Feigenbaum, owner of
Luey's Sweet Surrender bakery in
Cleveland, said he made a small
investment in the series. In ex-
change, Michaels wrote the bak-
ery into scripts as a police hang-
out.

“I thought that would be real
fun,” said Feigenbaum, who even
Bot to say a few lines, “It's pretty
brave of someone in this day,
‘when everything is so hyped, and
he's shoestring. | believe in smail
local business. He represents
that to me.”

On a recent sunny afternoon,
Michaels switched from busi-

nessman to filmmaker. A few

cast members, plus one camera-
man operating a digital camera,
gathered at the Whiskey Island
Mairina to shoot scenes for the
fourth episode. A small building
at the marina stands in for the
fictional Seventh District police
headquarters,

Michaels, 39, has written and
directed most of the episodes,
but he has brought in other
screenwriters and directors as
well.

The striking Ada Carolina Or-
tiz, who plays Angie, rehearsed a
scene with two other actors. Or-
tiz is the third actress to play An-
gie; the others left due to dis-
agreements with Michaels, who
had to reshoot episodes.

Ortiz said she thinks “Out of
Darkness™ will let Cleveland's
filmmaking community show its
talents to the nation.

“Angie’s personality, troubled
past and the extreme circum-
stances she goes through allow
me to show a wide range of emo-
tions,” Ortiz, who lives in Cha-
grin Falls, wrote in an e-mail
“Each epissde allows me to dis-
play my own Spanish heritage
and culture and will include
some Spanish dialogue. On top of
that, this girl has superpowers!*

“Now someong can tiim on the
TV, and there you are,” said
Primer.

Michaels plays one of the main
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pendent film projects, including
“Blood Kiss: Soul of a Woman.”
They didn't find distribution. He
learned that films take a long
time to shoot, with no guarantee
of distribution or income at the
end,

Now “Out of Darkness” has a
chance to find an audience. Mi-
chaels has paid for five episodes
to air, but he's certain that fund-
ing for the entire 13-episode sea-

‘I have a responsibility to
these people to do what | said 1
would do,” he said.

Ta reach this Plain Dealer reporter:
[washingtoniaplaind com,
216-999-4539

DON'T MISS THE

MOVIE EVENT
OF THE ¥




YOUR BUSINESS SPONSORS A TV SERIES

Prelude2Cinema will work with Your Business to ensure their fine products are realistically
woven into the storyline of “Out of Darkness.” Below are several ways Your Business can be
integrated into the series. Prelude2Cinema is open to suggestions on the best way to work with

Your Business for maximum exposure.

o

Sample Business Image and Screen Capture
If Your Business sponsors the entire season, Prelude2Cinema can add Your Business to
the Series Title. ““Your Business presents Out of Darkness.”
If Your Business sponsors an episode, the Your Business logo can be placed on the
screen during that episode and in the credits.
Your Business will be placed into the episodes at appropriate times to fit the storyline.
Throughout the season Prelude2Cinema can feature characters wearing Your Business
clothes.
Your Business logo and a link to the Your Business website can be placed on the “Out of
Darkness” website at www.prelude2cinema.com/dark.htm, the Myspace page, Youtube
channel and other Internet websites that feature “Out of Darkness.”
Your Business can be featured in advertisement and press releases for “Out of Darkness.”
Your Business can be tied into special events to promote its products and “Out of
Darkness.”
Contest can be held to promote Your Business products during “Out of Darkness.”
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